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Since its founding in 1931, guided by its unchanging Mission of “Serving Society with Superior Quality,” the
Bridgestone Group has expanded and evolved its business to meet the changing needs of society by continuing to
support the mobility and lifestyles of individuals. In the “second foundation” Bridgestone 2.0, with the merger of
Bridgestone and Firestone in 1988, the Group became a global corporation, and with the 2007 acquisition of
Bandag and 2019 acquisition of Webﬂeet Solutions, the Group accelerated the development of its retread and
solutions businesses.

1997-2010

Formula 1TM 1998 Round 16 Suzuka

2002-2015

MotoGPTM 2015 Round 18 Valencia

1988
Merger with Firestone Tire & Rubber Company,
the second-largest U.S. tire manufacturer

1931
Foundation
Founded in Kurume, Fukuoka Prefecture (Japan) and
business expansion from Japan to Asia supporting
motorization from the ground up
1968
Establishment of the Companyʼs motto: “Serving
Society with Superior Quality”
Founder Shojiro Ishibashi believed that a business that
contributes to its society and country will be forever
proﬁtable. This belief shaped Bridgestoneʼs motto of
“Serving Society with Superior Quality,” established in
1968. This Mission continues to guide the Group today
as it lives on in Bridgestoneʼs DNA.
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Bridgestone acquired Firestone Tire & Rubber Company, the
second-largest U.S. tire manufacturer at the time. This acquisition
made Bridgestone one of the top three manufacturers in the
global tire market. From here, Bridgestoneʼs journey toward
globalization starts. Bridgestone continued its evolution into a
global company, encountering and overcoming various obstacles
such as seeking harmony of corporate cultures between the two
companies, Bridgestone and Firestone.
1997
Participation in Formula 1TM racing
Bridgestone began participating in Formula 1TM racing in 1997
to establish trust as a global brand and enhance the
Companyʼs brand awareness. Just one year later, in 1998, a
team won the series championship on Bridgestone tires.
With the return to Indy with Firestone brand in 1995 and the
participation in MotoGP from 2002, Bridgestone supported the
development of motorsports culture from the ground up.

Bridgestone 3.0 Journey 2022 Integrated Report

Third Foundation

Bridgestone 3.0

2020Bridgestone positioned 2020 as the ﬁrst year of the “third foundation” or
Bridgestone 3.0 and announced its Mid-Long Term Business Strategy,

placing sustainability at the core of management and business. The Group
identiﬁed a vision of “Toward 2050, Bridgestone continues to provide
social value and customer value as a sustainable solutions company.”

In addition, to accelerate transformation toward the realization of its
vision, Bridgestone announced its corporate commitment

“Bridgestone E8 Commitment” as the axis to drive management while
earning the trust of future generations on March 1, 2022, the 91st

anniversary of its founding. The Group will drive its transformation as
Bridgestone 3.0 Journey to be a company that supports employees,
2007-

society, its partners and customers and continues to provide values
with sustainable growth.

2019-

Start solutions business for the future
growth toward Bridgestone 3.0
2007

Merger with Bandag, a leading
retread company
Bridgestone acquired the U.S. ﬁrm
Bandag to expand its retread
business throughout the world.
This established a structure for the
development of a global retread
business and a foundation for the
expansion of solutions business.

2019
Merger with Webﬂeet Solutions
(formerly TomTom Telematics), a
leading digital ﬂeet solutions
Provider in Europe
With this acquisition, Bridgestone
started the expansion of ﬂeet
solutions utilizing digital
technologies.

2022
Full-scale operation of the Bridgestone Innovation Park to promote open
innovation
The Bridgestone Technical Center in Kodaira, Tokyo, was redeveloped and opened as
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the Bridgestone Innovation Park, a global hub for innovation and co-creation.
Bridgestone will interact with society, customers and partners, and then deepen these
relationships to foster co-ideation, co-R&D and co-creation. This, in turn, will accelerate
innovation and enable Bridgestone to create new social and customer value.
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